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Abstract 

The legal profession has an increasing presence on the Internet.  As lawyers use the Internet to communicate with clients, 
legal issues about the unauthorized practice of law, advertising, and client confidentiality arise.  These ethical problems 
are difficult to solve in large part because cyberspace transcends political boundaries.  As the body of Internet lawyers 
increases, professional organizations will probably develop and assume a regulatory role.  Internet law schools, now in 
their infancy, will grow primarily in the post-law degree market. 

1. Introduction 

A casual surfer on the Internet will find that lawyers and law firms have a strong presence.  Yahoo, a well known World 
Wide Web search engine, lists, as of February 14, 1997, 1903 law firms with home pages 
[http://www.yahoo.com/Business_and_Companies/ Law/Firms/all.html] and the list is growing daily.  In the United 
States, eight of the ten largest law firms have home pages, 57% of the top 100 do, and 49% of the top 200 are on the Web 
[www.findlaw.com/14firms/lj250.html].  In the United Kingdom, solicitors, barristers, and Scottish lawyers also have a 
strong presence on the Web.  One UK source [http://www.civilbarristers.com] lists Web home pages for 33 law firms in 
London, 37 law firms outside of London, 13 chambers of barristers in London, 6 chambers of barristers outside of 
London, and six law firms in Scotland.  Law firms with home pages vary in size from the very largest, such as Morgan, 
Lewis & Bockius in Washington, DC, [http://www.mlb.com] to solo practitioners, such Michael J. Boyle, a lawyer 
practicing immigration law [http://www2.immform.com/immform/index.html].  Likewise, law firm home pages vary in 
sophistication.  Some home pages are quite glitzy, others contain incredible amounts of information, while many are little 
more than a listing for further contacts.  Bird & Bird, a London firm, offers an ample library to visitors to its home page 
[http://www.twobirds.com]. 

Lawyers' use of the Internet raises important legal problems: unauthorized practice of law, illegal advertising, and 
confidentiality of client communications.  In addition, the Internet may be an important tool for many lawyers as they 
practice law in an industry (profession) that promises to become increasingly more competitive.  As a result, law schools 
may need to make curricular adjustments so that students receive adequate professional training on the use of the 
Internet. 

2. Legal Problems 

In most countries, the practice of law is a regulated profession that requires special education, training, and 
examinations.  Once licensed, lawyers are subject to continuing regulation.  In the Unites States, lawyers are licensed and 
regulated at the state level.  In most states, the highest state court adopts and enforces rules on admission and practice.  
See Directory of Lawyer Disciplinary Agencies [http://www.abanet.org/cpr/ disciplinary.html].  Failure to follow these 
rules may lead to disciplinary proceedings that result in reprimands, fines, suspensions, or disbarment.  Internet 
lawyering, because of the nature of cyberspace, raises important questions about the unauthorized practice of law, illegal 
advertising, and confidentiality of client communications. 

2.1 Unauthorized Practice of Law 

Almost every state in the United States makes the practice of law without a license a crime.  Most states define the 
"practice of law" as representation of clients in courts and as giving clients legal advice.  But the small number of 
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reported criminal cases suggests that states make little or no effort to enforce their criminal laws against the unauthorized 
practice of law.  State bar associations are especially eager to prevent unlicensed individuals from practicing law within 
their jurisdictions and are sometimes active in enforcing the rules about unauthorized practice of law.  Nonetheless, bar 
associations have no criminal enforcement power.  Their power to discipline member lawyers, however, has no impact 
on those unlicensed practitioners who are not members of the association.  A bar association's disciplinary board cannot 
take away a license to practice law from someone who does not have such a license. 

If the rules on the unauthorized practice of law go largely unenforced, why would an Internet lawyer worry?  In the 
United States, most states have adopted the rule that a client is not obligated to pay a fee for legal services if the provider 
of the services is not licensed to practice law.  D. P. Grawunder, "Right of attorney admitted in one state to recover 
compensation for services rendered in another state where he was not admitted to the bar, 11 ALR3d 907.  Accordingly, 
an Internet lawyer runs the risk of not being able to enforce collection of the fee from a client if the representation 
involves the "practice of law."  When a client does not pay the fee, most Internet lawyers, being aware of this rule, will 
likely abandon any collection efforts.  And, given the problem, most Internet lawyers may try to collect their fee in 
advance. 

In dealing with the unauthorized practice of law question, one must first decide whether the service rendered involves the 
"practice of law. "  The definition of  "practice of law" depends on local or national law.  Generally speaking, any client 
representation before a judicial tribunal will be the practice of law.  Direct judicial representation is usually self-
enforcing because the judges in each court directly enforce a lawyer's right of audience.  In addition, most Internet 
lawyers would not attempt to represent a client in a tribunal without special authorization.  The gray area, then, comes in 
the area of legal advice.  Defining legal advice is quite difficult in and of itself.  A further difficulty arises because 
ascertaining which jurisdiction's legal definition should apply is not always clear.  The choice of law, then, is the first 
step in the analysis followed by the application of the definition as provided under local law. 

In deciding the choice of law, the factors to consider are the residence of the client, the residence of the Internet lawyer, 
and the subject matter of the advice.  A simple example illustrates the difficulty involved. 

C, a resident of California, owns a flat in London.  She wants to leave it to her son in her will.  She contacts S, a 
London solicitor, because she believes that transferring title at her death may be something of a problem.  S 
advises her on the best way to handle the matter and drafts the appropriate documents for her to sign.  S consults 
California law to make sure that the will is valid, which it is.  S is certain that the administration of the will in 
England will provide no problem for C. 

In this case, the subject matter of the representation is a will to be executed under California law and affecting property 
located in England.  C is in California, and S is in England.  California law governs the validity of the will, its place of 
execution.  English law governs the transfer of property.  Under California law, drafting wills is the practice of law.  In 
England, drafting wills for clients is permitted by non-lawyers.  In a situation such as this, has S engaged in the 
unauthorized practice of law?  The answer to this question depends on whether California or English law applies. 

If the English lawyer seeks to enforce the fee arrangement, a California court will refuse to enforce the agreement.  
Although Internet communications were not involved, a California court recently held that a New York law firm could 
not collect its fee from for legal services provided in California where the firm did not associate with a California lawyer 
and had no lawyers in the firm who were licensed to practice law there.  Birbrower, Montalbano, Condon & Frank v. 
Superior Court, 49 Cal. App. 4th 801 (Ct. App. 1996).  The case involved the firm's representation of a software 
company in an agreement with a computer company.  Both the companies had their principal place of business in 
California.  At no time was a case pending in a California court.  The New York firm merely provided legal advice and 
drafted a contract for the client.  Using a broad definition for practice of law, one including legal advice and drafting of 
documents affecting legal rights, the court found that such activity constituted the practice of law in California.  Because 
the lawyers involved were not licensed in California, the fee agreement was unenforceable as a contract. Id. at 807.  The 
court did permit the law firm to recover on a quantum meruit theory.  Id. 

Of additional concern are bar associations that may view Internet lawyering as the unauthorized practice of law.  In 
Illinois, a proposed change to a state supreme court rule would forbid a lawyer licensed under Illinois law from 
participating in an electronic lawyer referral service unless the service registers under the court's proposed rules: 
www.legalethics.com/states/proposed.htm. 

The proposed Illinois rule raises the specter of all 50 states attempting to regulate all Internet lawyering.  The effect of 
the proposed rule may be to bar Illinois lawyers from benefiting from Internet referral services precisely in cases where 
the client decides that he or she needs advice from an Illinois lawyer.  Moreover, if the Internet lawyer must comply with 
the regulations of all 50 states, then the cost of providing legal services over the Internet will increase dramatically and 
may become prohibitive.  
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Some UK lawyers already offer legal advice directly over the Internet.  The Allied Lawyers Response Team, a home 
page run by the Ross Park Partnership (UK Solicitors), offers free legal advice world wide via email 
[http://www.alertuk.com/advice.htm].  A London firm known as Merriman White also offers preliminary advice in 
response to email inquiries provided on a rather detailed form 
[http://www.ukbusiness.com/merrimanwhite /ienqform.htm].  Tyndallwoods Solicitors offers pro bono answers via email 
to individuals and groups interested in community action initiatives to improve the quality of life 
[http://www.demon.co.uk/tyndallwoods.commlaw.htm]. 

In the United States, a service known as Internet Link Exchange [http://www. freelegalaid.com], offers free legal advice 
by charging lawyers for the privilege to do so.  The service purportedly covers the United States and the rest of the 
world, although thus far few lawyers seem to have registered with the service.  The theory of this approach is that giving 
free legal advice is an effective marketing tool for lawyers.  Satisfied clients, so the theory goes, will appreciate receiving 
quality legal advice and then select the lawyer for future services, presumably on a pay-for-service basis. Michael D. 
Bornstein [http:// www.netset.com/~mb/], a solo practitioner in Columbus, Ohio, USA, offers some free email advice.  In 
addition, he offers legal documents for sale, such as a living trust for $499. 

In Canada, Peter Sim, a solo practitioner offers email advice to prospective clients, but his disclaimer makes it clear that 
he will limit his practice to areas involving Manitoba law [http://www.mbnet.mb.ca/~psim/advice.html].  He also 
describes the services that he provides and the fees charged [http://www.mbnet.mb.ca/~psim/fees.html].  His intention is 
to provide high quality legal services by using technology, including the Internet.  And in Australia, the Youth and 
Family Service in Logan City Queensland offers free legal advice via email to young people 
[http://www.brisnet.org.au/~yfs/legal/].  The site sports an animated judge pounding a gavel and scales of justice in quick 
motion.  The site appears to be mainly educational and designed to stimulate interest in and learning of the law by young 
people. 

Lawyers that begin providing legal advice over the Internet face two potential problems.  First, the body that licenses the 
lawyer may view Internet lawyering as the unauthorized practice of law in another jurisdiction.  If this is the case, then 
an Internet lawyer risks losing his or her license to practice law in the local jurisdiction.  Disbarment, or some lesser form 
of discipline, may adversely affect the lawyer's local practice.  A disciplinary sanction, if known by prospective clients, 
may dissuade them from seeking the Internet lawyer's services.  The second difficulty will be the possibility that the 
Internet lawyer will be unable to collect the fee charged.  The nonpayment of the fee, however, is actually not a critical 
problem because most lawyers do not end up suing for the nonpayment of fees.  In general, lawyers insure payment of 
fees by  1) asking for a retainer and charging fees against it, 2) maintaining control over the funds that are the source of 
the fee, or 3) maintaining a good and ongoing working relationship with the client so that the client pays the fee because 
of satisfaction with the service provided.  In the end, then, only the potential for discipline leading to suspension or 
disbarment is of major concern. 

2.2 Advertising 

Advertising is the primary purpose of law firm homepages.  As John Mawhood of the London firm of Tarlo Lyons 
[http://www.tarlo-lyons.com/] explains, "a law firm homepage is like a store window that customers can walk by and see 
if there's anything that they're interested in buying. "   Most law firm homepages offer substantial amounts of information 
about the firm, its area of practice, and its view of itself. 

Like the unauthorized practice of law question, advertising ends up being primarily a problem of local regulation.  Most 
states have at least some regulation of lawyer advertising.  No states can prohibit advertising.  The American Bar 
Association Model Rules of Professional Conduct, which are not binding locally but which are often adopted by many 
states, provide that a lawyer can advertise but that the communication cannot be false or misleading.  Rule 7.2, Model 
Rules of Professional Conduct, American Bar Association.  The official comment to this rule defines advertising as "an 
active quest for clients, contrary to the tradition that a lawyer should not seek clientele. "  Most of the states in the United 
States have adopted a standard that is at least as restrictive as this standard.  Some states have adopted more restrictive 
standards. 

In the case of lawyer advertising on  the Internet, the message reaches the entire world, which means that every 
jurisdiction has potential regulatory power over every Internet lawyer.  In the United States, an initial problem is 
classification.  If a firm home page on the Web merely provides information about the firm and additional legal 
information of interest to the public, does this constitute advertising?   Under the official comment for ABA Rule 7.2, 
most home pages would be advertising because they involve an active quest for clients. Almost all law firm home pages 
encourage email, phone, or fax enquiries.  And a casual reading of most home pages reveals that the authors are trying 
"sell" the firm by providing information about the services that the firm provides. 

The ABA rules, however, have no binding effect within individual states.  Instead the rules of professional responsibility 
adopted by each relevant state authority apply.  And because Web pages on the Internet are available for viewing in 
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every state, each state theoretically has the ability to regulate these "advertising" communications.  California, for 
example, has very detailed advertising standards that require certain disclosures and type sizes.  See Standards for Rule 
1-400 of the Board of Governors of the State Bar of California.  In contrast, New York requires all lawyers who advertise 
through a medium other than radio, television, or traditional print media to submit a copy of the advertising 
communication to the Disciplinary Committee of the "appropriate judicial department."  New York Lawyer's Code of 
Professional Responsibility, DR 2-101(F).  This rule presumably applies to Web home pages because a firm distributes 
them through a medium other than those that are listed. 

Of primary concern are local regulations of the jurisdiction that licenses the lawyer because the local licensing authority 
has the power to revoke, limit, or suspend a lawyer's license to practice law.  If an Internet lawyer violates these local 
rules, then his or her license may be at stake.  Complying with local rules may not be so difficult because only one set of 
rules is involved.  The difficulty arises when the advertising rules in many jurisdictions potentially apply.   

What is the Internet lawyer to do?  Compliance with advertising regulations in every jurisdiction in which clients may be 
located would be expensive, perhaps impossible.  Regulatory bar associations, however, only have power over their 
members.  The sanction for violation of professional rules is reprimand, suspension, or disbarment.  It is difficult for a 
local bar association or society to sanction someone who is not a member.  The threat of disbarment means nothing to 
someone who is not a member of the bar.  As a result, local bar associations will probably do little or nothing to regulate 
the Web pages of Internet lawyers and law firms other than those within their own jurisdiction.  In effect, then, lawyer 
advertising on the Internet is restricted only by local authorities.  Ironically, a local authority that is especially onerous in 
it rules may disadvantage its members by prohibiting or limiting Internet advertising.  Such restrictions have the effect of 
disadvantaging local lawyers and giving Internet lawyers the freedom to advertise.  The members of local bar 
associations are likely to lobby for less restrictive rules so they can compete with Internet lawyers. 

2.3 Client Confidentiality 

Internet lawyering also implicates a lawyer's duty to protect confidential client communications.  The concern here is that 
email communications are not especially secure.  In addition, law firms with home pages and servers face potential 
break-ins from hackers who may be able to gain access to confidential information stored on the system.  Both of these 
potential problems have solutions. 

In the case of email communications, many believe that the concern about interception is overstated.  It is true that 
skillful hackers or inquisitive system managers at points along the transmission route can intercept email.  Nonetheless, 
interception is possible for most other forms of communication that lawyers useletters, telexes, phones, cell phones, and 
faxes.  With all forms of communication, lawyers must take measures to provide reasonable security of confidential 
information.  A truly skilled and diligent information thief can steal most information by tapping a phone line, planting a 
bug, stealing a letter, fax, or file, intercepting a cell phone conversation.   

Regular email sent over the Internet is much like a postcard, there for anyone to read who comes in contact with it.  In 
the case of a postcard, only postal authorities and those who have access to the recipient's mail have actual access.  
Technical staff who operate or have access to wide area networks and local area networks can easily read email.  
Usually, co-workers are not a problem because most computers and computer systems use password protection.  The 
sender or a recipient of a postcard has no way of knowing if anyone has read it. The same is true for email.  Email has an 
additional danger: someone can alter the content of the message and the alteration may be undetectable.  The comparison 
of email to a postcard is accurate and demonstrates that some level of additional protection may be necessary.  Some 
firms handle the security issue by pointing out the danger of interception to clients.  The clients then choose what level of 
security they would like.  Other firms refuse to send any client matter through email. 

Email security is relatively easy to achieve through encryption.  Unfortunately, both the sender and the user must have 
the same encryption program.  Public key encryption, now much discussed and sometimes used, would allow everyone 
to use encrypted email by using a public key [http://www.mit.edu/afs/net.mit.edu/project/pks/thesis/paper/ hesis.html].  
Public key encryption is now available and may solve the email confidentiality problem.  Once we start widely using 
public key encryption, email will be a very secure form of communication.  In addition, private encryption software is so 
secure that the United States Federal Government, until recently, banned its export out of a concern that organized crime 
and hostile countries would use such software to ensure secure communications.  Once encryption and authentication 
software become widely used, Internet commerce, including Internet lawyering, will expand rapidly. 

Protection of client information in firms' computer systems also requires protection from hackers.  Firewalls are now 
viewed as essential by most firms as a way of protecting data.  A computer firewall industry has grown up quickly and 
now offers firms adequate protections.  Viruses are also of concern to firms.  Viruses, however, involve the possible loss 
of data, which does not implicate confidentiality concerns. 

3. Beyond the Current Regulatory Barriers 
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3.1 Internet Law Firms 

The preceding discussion demonstrates that Internet lawyers face some regulatory barriers.  Nothwithstanding these 
present barriers, law firms already have a major presence on the Web.  For Internet law firms that restrict their practice to 
the jurisdictions where they have licensed attorneys, the regulatory barriers are minimal and require compliance with 
standards that already apply to the firm in the ordinary world.  For those lawyers going beyond the political boundaries 
of the jurisdiction in which they hold a license to practice law, some risk is involved, but it is not substantial. 

Although the number of law firms on the Web is growing daily, Internet lawyering is still in its infancy.  International 
firms with far flung offices use Internet communications regularly to enable lawyers within the firm to work on joint 
projects.  Firms with clients in the computer, software, and telecommunications industries find that their clients prefer to 
use the Internet as much as possible.  But the practice of providing legal advice directly to a client over the Internet, 
without any face-to-face meeting, is still relatively rare.  The nature of the attorney-client relationship is still such that 
most clients and most lawyers view face-to-face meetings as a necessary prerequisite to the formation of the 
relationship.  Communication solely through email lacks the rapid interactivity that helps the lawyer develop the facts in 
a case.  Lawyers, who are supposed to be good interviewers, may not be able to get the information they need just 
through email.  In addition, many lawyers feel the need to observe the interpersonal communication cues that only come 
with a personal meeting.  At present, then, the Internet lawyer faces the impediment that email communication is, by 
itself, too impersonal. 

This impediment may be short-lived because affordable Internet video-conferencing is less than a decade away.  Once 
video-conferencing becomes an every day part of professional life, lawyers and clients will feel much more comfortable 
creating an attorney-client relationship over the Internet.  Internet video-conferencing will also have a dramatic effect on 
the way lawyers conduct negotiations, depositions, hearings, and trials. 

Once lawyers and clients grow more comfortable with the formation of the attorney-client relationship over the Internet, 
we should see the development of more super-specialist firms.  Super specialization will make sense because the Internet 
will expand the potential market of clients.  A firm of lawyers that might not have enough clients in a limited 
geographical area may do extremely well once the pool of potential clients includes the entire world.  Areas of 
specialization will likely be legal subjects of world-wide importance.  And with the increasing integration of the global 
economy and world capital markets, these areas are growing.  In addition, it is likely that the Internet itself will begin to 
develop its own unique legal system requiring clients to use lawyers with special training in Internet law. 

3.2 New Efficiencies 

The Internet is a piece of the technology puzzle that promises to help law firms reach new levels of efficiency and to 
survive in the competitive legal marketplace.  Clive Whitfield-Jones, a partner in the London law firm of Jeffrey Green 
Russell [http://jgrweb.com/], envisions a millennium law firm in which computer technology and the Internet facilitate 
the evolution of process re-engineering.  Process re-engineering is design and method for achieving greater efficiency in 
the delivery of quality legal services.  Mr. Whitfield-Jones accurately foresees an increasingly competitive marketplace 
in legal services.  As clients shop for value in legal services, firms that want to survive will have to re-engineer their 
process of producing and delivering legal services. 

The Internet will have a major role in controlling costs.  Some firms, such as Jeffery Green Russell, provide their clients 
with an email newsletter.  Although the editorial and list updating costs remain the same because someone has to write 
the copy and keep the mailing list up-to-date, the production and distribution costs of an email client newsletter are 
minuscule compared to a paper version that requires printing, addressing, and posting.   The firm's homepage 
[http://jgrweb.com/] also keeps an archive of the newsletters that clients or prospective clients can browse through at 
their leisure.  In addition, Web pages can provide legal information directly to a client without charge.  Mr. Whitfield-
Jones points out that often all a client needs is some fairly specific legal information.  If that information is available to 
the client from the law firm's publications, then intermediation from the lawyer may be unnecessary. 

3.3 Cyber Regulation 

When Internet lawyering becomes widespread, voluntary associations will form and will start exercising some form of 
regulation over members.  The American Bar Association is a voluntary organization that grew out of the need to foster 
the interests of lawyers on a national level in the United States.  Internet lawyers will want to further their interest and 
will undertake to form an appropriate organization to help with professional matters of interest to Internet lawyers.  So, 
for example, an Internet Lawyers Association will likely form and start developing standards that apply to member 
lawyers.  The effect of such an association will be to promote client confidence in Internet lawyers.  Such an organization 
will probably develop dispute resolution mechanisms for dealing with complaints against Internet lawyers, thereby 
creating the impression in the minds of clients that their Internet lawyer is accountable and potentially subject to 
discipline if his or her professional conduct falls below the existing standards.  Educational standards are likely to 
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develop, and licensing through a combination of prescribed courses and an examination is probable.  Such an 
organization would probably promote the formation of Internet tribunals and Internet law schools.  One might also 
expect that rival organizations will form.  And because no governmental authority will have authority over all Internet 
lawyers, the association will have to remain voluntary, as is the ABA. 

Malpractice liability may also be an area of concern because clients using Internet lawyers will have more confidence in 
the legal service they receive if they believe that the lawyer is liable for injuries resulting from negligent representation.  
The need to provide for some liability mechanism may foster the creation of dispute resolution institutions, such as 
courts, arbitration, mediation, or facilitation.  Insurance is another possible response to the liability question.  Insurance 
underwriters, however, may be reluctant to issue liability insurance in an area where the risks are difficult to determine.  

4. Implications for Legal Education 

Internet lawyering, to the extent it becomes widespread and involves the development of new and unique areas of law, 
will have an impact on legal education.  The threshold question is: Does Internet lawyering require any special training 
for law students? At a minimum, lawyers practicing at Internet law firms will need to use the existing computer 
technology.  Because of improvements in software, computer technology is becoming more, not less, user friendly.  
Assuming a computer has the proper connection and software, gaining access to information on the Web or sending 
email over the Internet is now much simpler than programming a VCR.  The advent of Internet television means that the 
Web will soon be an experience as common as reading a newspaper, listening to the radio, or watching television.  We 
usually do not think that people have to be taught how to listen to the radio or how to watch television.  As a result, most 
law students will have basic knowledge of the Web and how it works. 

Nonetheless, law firms will expect that recent law graduates will be able to use the Internet and computer technology in 
the practice of law.  Obviously, law school graduates should be able to use the Internet to find legal source materials or to 
perform factual investigation.  In addition, they should be able to undertake interpersonal Internet communications with 
fellow lawyers and with clients.  This aspect of Internet lawyering suggests that some clinical training in which the 
Internet is both a research tool and a communication tool would be wise.  Accordingly, those law schools with clinical 
education programs should consider incorporation of Internet lawyering programs.  One such effort is already underway 
in the United States sponsored by Tax Analysts, and it involves five law schools. [www.tax.org/clinic/default.htm]  

A more likely impact of the Internet on legal education will be the ease of distance learning.  Thus far, most educators 
are disappointed with the current form of distance education, which is little more than satellite television lectures.  With 
the advent of high quality Internet video-conferencing, legal education will be remiss if it does not consider the 
formation of consortia of law schools where student-teacher interactions can take place across large distances with nearly 
the same immediacy of a face-to-face meeting. 

The Law School at the University of Strathclyde now offers an LL.M. in Information Technology Law through distance 
learning [http://law-www-server.law.strath.ac.uk/ Teaching/LLM/dist/dist.html]. The focus of the course of study is 
subject matter connected with information technology.  It is appropriate, then, that most of the instruction takes place via 
the Internet. 

An Internet law school, because it could include faculty from around the world, would be well suited for providing 
professional instruction to students in subjects having world-wide importance.  Students would also benefit from being in 
classes with students from around the world.  Team teaching opportunities would be very enriching for instructors 
because they could interact with fellow experts on a regular basis.  Quite often, a law school's faculty can support only 
one expert in a particular area of law.  With Internet law schools, the formation of expert teams would be 
beneficialenriching for the students and for the teachers. 

An Internet law school, however, faces some regulatory hurdles.  In most of the states of the Unites States, an individual 
cannot take a state bar exam and acquire a license to practice law unless he or she holds a law degree from a law school 
that the American Bar Association has accredited. The ABA accredits only law schools located within the United States.  
In most instances an American law student would not attend an Internet law school unless the ABA accredited it.  The 
current ABA standards for law school accreditation would be impossible to satisfy for an Internet law school because 
almost all instruction must take place within a classroom with a live teacher. [www.abanet.org/legaled/standards.html] 

Advanced law degrees in the United States are much less regulated.  The potential students for these degrees, assuming 
they have their first law degree from an ABA accredited law school, will not have to worry about being unable to sit for a 
bar exam.  As a result, Internet law schools in the United States will likely develop first at this level.  This is the case for 
the University of Strathclyde [http://law-www-server.law.strath.ac.uk/ Teaching/LLM/dist/dist.html], which offers an 
LL.M.  The subject matter of study will very likely involve law and technology or other areas related to the Internet or 
the global economy. 
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Under any formulation, funding will be another important concern.  Private American law schools generate huge 
revenues through student payments of tuition.  Tuition at private American law schools ranges from $15,000 to $23,000 
per year.  These law schools will be unwilling to participate in any Internet law school that would diminish their 
revenues.  This impediment will exist even if the Internet law school is made up of a consortia of all American law 
schools.  Qualifications of students and faculty will be another concern.  Who decides on admission of students and on 
the hiring and promotion of faculty will be a bone of contention.   

5. Law Firm Survey Results 

In preparing this paper, I sent out 40 email surveys to randomly selected law firms with a presence on the Internet.  To 
increase the likelihood of receiving responses, I made the survey brief. 

The survey asked: 

1.   Has your firm's presence on the WWW helped in acquiring new clients? 

2. Does your law firm engage in affirmative advertising on the WWW, other than through your home page?  Any 
future plans to do so? 

3. Is your firm concerned with client confidentiality for Internet communications with clients or with other 
members of the firm?  And, if so, describe any steps taken to protect these communications. 

4. In hiring new lawyers, is their knowledge of the Internet and the WWW a positive factor. 

Of the 40 surveys sent, I received 15 responses.  The size of the survey and the number of responses provide only a very 
preliminary picture of how law firms view their role on the Internet. 

Results: 

New Clients:  Nine of the firms reported that their Web page had generated new clients.  Three were unsure because the 
Web page was new.  And three reported no positive increase in clients.  One firm responded that the primary purpose of 
the firm's Web page is to recruit prospective lawyers. 

Advertising: Only one firm reported advertising on the Web in a format other than a homepage.  Three firms reported 
that they had plans to advertise to targeted audiences.  And eleven said that they had no plans to advertise.  These results 
suggest that lawyers prefer the passive form of advertising one finds in a homepage. 

Email/Confidentiality.  All fifteen respondents expressed concern about email security and protecting client 
confidentiality.  Four firms said that they did not send any client matters over email. One firm mailed me the response 
with hand-written answers.  Another firm faxed its response to me.  One firm offers encryption to clients.  Another firm 
uses only its own unshared telecommunications lines with clients.   

Internet literacy and hiring: Eleven firms said that Internet knowledge is a positive factor.  Of these eleven, three stated 
that they looked at Internet literacy as a standard qualification.  One firm said that Internet literacy was important in 
information technology areas.  Only two firms said that Internet literacy did not matter in making hiring decisions. 
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