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Abstract  

This paper argues that the European Community has an important role to play in generating 
confidence amongst consumers in e-commerce, yet only partly fulfils that role at present. It looks in 
particular at the areas of consumers' economic and privacy interests, analysing the capabilities of 
self-regulation in those areas and offering a critique of relevant Community activity, in particular the 
application of the home country control principle to Web sites and the recent `Safe Harbour' 
agreement concluded with the United States.  

FULL COPIES OF THIS PAPER WILL BE AVAILABLE AT THE CONFERENCE. 

16th BILETA Annual Conference 

April 9th - 10th,  2001.   
University of Edinburgh, Scotland. 

Page 1 of 1SESSION 3

01/04/2005http://www.bileta.ac.uk/01papers/dickie.html


